Texvikog ToupioTikwv Movadwyv & Emixeiprioswv ®Pihogeviag (Ymnpeoia
utrodoxn¢ - YTnpeoia opopwy - Eutropguparoyvwaia)

EidikéTnTa

EZAMHNO
MAGHMATA
1 APXEZ OIKONOMIKHZ 2 2
2 TOYPIXMOX 3 3 3 3
3 OPIANQZH, AEITOYPI'IA ZENOAOXEIQN 1,11 3 3 2 2
4 OPT'ANQZH - AEITOYPI'IA MATEIPIOY 3 3
5 AIOIKHZH EMIXEIPHZEQN |, 1l 2 2 2 2
6 AITAIKA 2 2 2 2 2 2 2 2
7 FEPMANIKA 2 2 2 2 2 2 2 2
8 MARKETING 3 3
9 MNPAKTIKH EQAPMOIH XTHN EIAIKOTHTA 3 3 3 3 3 3
10 OPTANQZH - AEITOYPI'IA EXTIATOPIOY 1 1 2
11 YTEINH KAl AZDANAEIA 1 1
12 BAR 1 3 4
13 OINOAOT'IA 2 2
14 TPOPOINQZIA - EAEXMATOAOTIO 2 2
15 =ENOAOXEIAKEX EQAPMOI'EZ ME XPHZH H/Y 2 2
16 AOTIZTIKH ZENOAOXEIAKQN ENIXEIPHZEQN 3 3
17 MPAKTIKH ASKHZH* 16 16

ZYNOAO

*Ol QPEX THZ MPAKTIKHZ AXKHZHZ ©A AIEZATONTAI AOPOIZTIKA META AlNO THN 7n EBAOMAAA TOY TETAPTOY EZAMHNOY, A®QOY OA EXEI
OAOKAHPQOEI H YAH TON YMNOAOINQON MAGHMATQN TOY EZAMHNOY



