E18ikéTnTa X1éAexog Epmropiag, Alapnuiong kai MpowBnaong Mpoidviwv (marketing)
EZAMHNO r A
A/A MAGHMATA (€] z (©) b2 (€] E z (©) E b2
1 FENIKH AOTIZTIKH |, |1 4 4 4 4
2 AIKAIO I, I 2 2 3 3
3 OIKONOMIKA MAGHMATIKA 1,11 2 2 2 2
4 STATIZTIKH LIl 2 2 2 2
5 AIOIKHZH ENIXEIPHZEQN 1,11 2 2 2 2
6 TEXNIKH ZYNAAAATQN 2 2
7 MARKETING 3 3
8 MPAKTIKH EQAPMOIH XTHN EIAIKOTHTA 3 3 3 3 3 3
9 OIKONOMIKH TQN ENIXEIPHZEQN 2 2
10 ENIXEIPHZIAKEZ EMNIKOINQNIEZ 2 2
11 AHMOZIEZ ZXEZEIZ 2 2
12 EME=ZEPrAzZIA KEIMENOY (H/Y) 2 2
13 EPEYNA MARKETING 2 2
14 AIAOHMIZH -AIAGHMIZTIKA MEZA 2 2
15 MARKETING AIANIKOY EMIMOPIOY- XONAPEMIMOPIOY KAI ®YZIKHZ AIANOMHZ 2 2
16 AIOIKHZH -ZXEAIAZMOX NMQAHZEQN 2 2
17 ZYMMEPI®OPA KATANAAQTH 2 2
18 STPATHIIKH & XXEAIAZMOY MARKETING (MARKETING PLAN) 3 3
19 ME®OAOI KAl TEXNIKEZ NPOBAEWEQN MARKETING 3 3
MPOrPAMMATIZMOZ AMEZOY MARKETING- MPOQOHZEQN- AHMOZIQN
20 2 2
>XEZEQN
21 2YIXPONO MEPIBAAAON NPADEIOY 2 2
22 AIEONEZ MARKETING 2 2
23 MARKETING YMHPEZIQN 2 2
24 AIOIKHZH MARKETING 2 2
25 AOTIZTIKA ®YAANA (SPREAD SHEETS - H/Y) 2 2
26 XPHMATOOIKONOMIKH AIOIKHZH 2 2

ZYNOAO




